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Introduction
This programme module may be delivered as a standalone module leading to certification in a QQI minor award. It may also be delivered as part of an overall validated programme leading to a Level 6 QQI Certificate.  The teacher/tutor should familiarise themselves with the information contained in Laois and Offaly ETB programme descriptor for the relevant validated programme prior to delivering this programme module.

The programme module is structured as follows:

	1. Title of Programme Module

	2. QQI Component Title and Code

	3. Duration in hours

	4. Credit Value of QQI Component

	5. Status

	6. Special Requirements

	7. Aim of the Programme Module

	8. Objectives of the Programme Module

	9. Learning Outcomes

	10. Indicative Content

	11. Assessment

a. Assessment Technique(s)

b. Mapping of Learning Outcomes to Assessment Technique(s)

c. Guidelines for Assessment Activities

	12. Grading

	13. Learner Marking Sheet(s), including Assessment Criteria


Integrated Delivery and Assessment

The teacher/tutor is encouraged to integrate the delivery of content where an overlap between content of this programme module and one or more other programme modules is identified. This programme module will facilitate the learner to develop the academic and vocational language, literacy and numeracy skills relevant to the themes and content of the module. 
Likewise the teacher/tutor is encouraged to integrate assessment where there is an opportunity to facilitate a learner to produce one piece of assessment evidence which demonstrates the learning outcomes from more than one programme module. The integration of the delivery and assessment of level 6 Communications and level 6 Mathematics modules with that of other level 6 modules is specifically encouraged, as appropriate. 

Indicative Content
The indicative content in Section 10 does not cover all teaching possibilities. The teacher/tutor is encouraged to be creative in devising and implementing other approaches, as appropriate. The use of examples is there to provide suggestions. The teacher/tutor is free to use other examples, as appropriate. The indicative content ensures all learning outcomes are addressed but it may not follow the same sequence as that in which the learning outcomes are listed in Section 9. It is the teacher’s/tutor’s responsibility to ensure that all learning outcomes are included in the delivery of this programme module.
1. Title of Programme Module

eBusiness Studies
2. Component Name and Code 

eBusiness Studies – 6N4485
3. Duration in Hours

150 Hours (typical learner effort, to include both directed and self directed learning)
4. Credit Value

15 Credits 
5. Status
This programme module may be compulsory or optional within the context of the validated programme. Please refer to the relevant programme descriptor, Section 9 Programme Structure
6. Special Requirements

None
7. Aim of the Programme Module

The aim of this programme module is to equip the learner with the knowledge, skill and competence to apply the principles and practices of eBusiness to a range of contexts and gain a thorough understanding of issues arising in the development of an eBusiness system. 
8. Objectives of the Programme Module

· To lead the learner to an understanding of the historical, current and evolving role of eBusiness technologies and applications. 
· To lead the learner to an understanding and ability to appraise eBusiness applications used in business to business, business to consumer and business to government markets. 

· To enable the learner to design and develop an ebusiness strategy.

· To support the learner in identifying and examining broader issues relating to the use and development of eBusiness applications and technologies. 
· To assist the learner to develop the academic and vocational language, literacy and numeracy skills related to eBusiness 6N4485 through the medium of the indicative content 

· To enable the learner to exercise substantial personal autonomy and responsibility.
9. Learning Outcomes of Level 6 eBusiness Studies – 6N4485
Learners will be able to:

1. Research the development of eBusiness practices to include emerging eBusiness technologies and applications

2. Utilise a range of current eBusiness terms within the context of providing eBusiness solutions 

3. Appraise the main eBusiness strategies and technologies in current use to include business to consumer, business to business and business to government markets.

4. Research eBusiness processes used for specific functions to include supply chain management, customer relations management, marketing and payment systems.

5. Assess a specific eBusiness application that includes the stages of information gathering, communication and transaction

6. Analyse the impact of eBusiness on an organisation using appropriate monitoring tools and performance indicators. 

7. Report on current legislation, protocols and standards for information and financial transfers relevant to eBusiness to include consumer and intellectual property legislation

8. Assess the security implications of eBusiness practices for networks and data to include issues of physical security, data integrity and system administration

9. Evaluate good practice in relation to eBusiness social, environmental and ethical responsibilities.

10. Appraise support services provided by agencies to include State, European Union and trade agencies for eBusiness platforms. 

11. Design an eBusiness strategy for a specific business activity or sector.
10. Indicative Content 

This section provides suggestions for programme content but is not intended to be prescriptive. The programme module can be delivered through classroom based learning activities, group discussions, one-to-one tutorials, field trips, case studies, role play and other suitable activities, as appropriate.

LO1: Lead the student to an understanding of how eBusiness technologies have evolved and continue to evolve at a rapid pace.

This may include

· Web 2.0 and Web 3.0

· Development of broadband technology

· Ubiquitous Mobile technology

Facilitate the student in examining current growth areas in the practice of eBusiness.

Some examples may include

· Cloud computing

· Mobile technology
· Social media

· Smart economy

· Big Data

· Data Warehousing

· Data Mining

LO2: The learner will be able to use current eBusiness terms fluently and confidently when examining different eBusiness solutions. 


For example, when discussing payments systems the terms the student will make reference to may include current terms such as SSL certificates, Certificate authorities, encryption, 
payment gateways, payment processors, merchant accounts, card not present transactions and chargebacks.
LO3: Appraise the main eBusiness strategies and technologies in current use to include business to consumer, business to business and business to government markets. 

Learners will be able to

· Understand and appreciate the advantages and challenges posed by the main eBusiness strategies and their associated technologies.
· Identify different e-commerce business models. E.g. Transaction Fee Revenue Model etc
In B2C some examples of eBusiness technologies may include: Consumer profiling and targeting, online delivery of product, on-line marketing and customer support including social media and website self service.

In B2B some examples of eBusiness technologies may include: Remote training, eProcurement and supply chain management.
In B2G some examples of eBusiness technologies may include: Information gathering, website self service, online payments, e-procurement and information web portals. 

LO4: Customer Relationship Management

The learner will be able to 

· Identify the different methods of data capture for CRM solutions.

· Describe and give examples of the main applications of a CRM solution. These will include sales, marketing, reporting and customer service.

· Explain how web technologies have both changed and enhanced this business application. 

· Discuss how “social CRM” is evolving.

· Give examples how businesses are using social media as part of their CRM strategy.

Marketing

The learner will be able to

· Identify a range of digital marketing tools and understand their application.  These may include Google adwords, Search Engine Optimisation, Social Media sites and email marketing. 

Payment Systems

The learner will be able to 

· Compare different payment systems in terms of costs, set up, service and process. Suggested payment systems are Paypal, Realex and Worldpay. 

· Recommend payment systems for specific types of businesses. 

· Explain ways to minimize risks when selling online

Supply Chain Management

The learner will be able to

· Distinguish between upstream and downstream supply chain activities. 

· Indentify the common problems of supply chain management. 

· Explain giving real life example of how eBusiness technologies can help overcome these problems. 


This may include technologies such as EDI (Electronic Data Interchange), ERP (Enterprise 
Resource Planning), shared demand forecasting, e-procurement, and online marketplaces. 

LO5. Learners will be able to

· Outline how data is gathered.

· Distinguish between the front end interface and the back end processing

· Explain how the information is processed

· Outline communications flows between business and customer

· Identify the benefits of employing such an application.

Some examples of eBusiness applications students may be able to assess are

· Online demo – eProcurement

· Online demo – CRM solutions

· B2C transactions – airline ticket purchase, college fees…

· Purchasing a facebook promoted post or facebook ad

· Motor taxation office

· Online grocery shopping with loyalty card
LO6. Learners will be able to 

· Identify performance indicators on which to measure success of eBusiness in a specific organisation

· Demonstrate how to access these monitoring tools if online

· Interpret the performance indicator results

· Discuss the implications of these results for the specific business. 

Examples that could be used

· Google Analytics

· Facebook Insights

· Online CRM tools 

· Moving from manual payments to online payments

LO7. Learners will be able to 

· Explain giving examples how organisations must comply with the Data Protection Act

· Explain giving examples businesses conducting e-commerce must comply with the distance selling act

· Examine how SSL certificates work in relation to data transfer

· Understand how a business can acquire an SSL certificate 

· Access an SSL certificate online and interpret the main information points. 

· Outline how Intellectual property legislation protects owners of websites and e-commerce sites.

LO8. The learner will be able to

· Outline the current threats to network security

· Outline current threats to data integrity

· Explain best practices for keeping the organisations network secure

· Explain best practices to maintain data integrity

· Outline options available to organisations for data backup.

· Identify security risks relating to mobile devices

LO9. The learner will be able to 

· Identify fears consumers have in relation to their privacy while conducting business online

· Outline good practice in relation to privacy policy to include the use of cookies. 

· Access and interpret privacy policy of an organisation 

· Examine good practice in relation to email marketing

· Discuss how eBusiness technologies can bring about environmental benefits and environmental challenges. 

· Examine how eBusiness applications can promote transparency

LO10. The learner will be able to 

· Discuss the support available to organisations in relation to eBusiness functions. 

· Examples of support services are 

· National Procurement Service

· Enterprise Ireland

· Dublin City Enterprise Board

· Irish Internet Association

· County Enterprise Boards

LO11. Facilitate the learner in the following stages of strategy design

· Analysis stage

· Aims and objectives

· Plans for implementation

· Control stage

Some examples may include 

· Participation in the Google Online Marketing Challenge

· Design a digital marketing strategy for an organisation

· Design a strategy for an organisation which follows how manual processes may be replaced with eBusiness technology

· Design a strategy for a start-up business establishing a web presence

11. Assessment
11a.
Assessment Techniques

Project 

60%

Assignments
40%
11b.
Mapping of Learning Outcomes to Assessment Techniques
In order to ensure that the learner is facilitated to demonstrate the achievement of all learning outcomes from the component specification; each learning outcome is mapped to an assessment technique(s). This mapping should not restrict an assessor from taking an integrated approach to assessment.
	Learning Outcome
	Assessment Technique

	1 : Research the development of eBusiness practices to include emerging eBusiness technologies and applications
	Assignment 1

	2: Utilise a range of current eBusiness terms within the context of providing eBusiness solutions
	Assignment 1 & 2

	3: Appraise the main eBusiness strategies and technologies in current use to include business to consumer, business to business and business to government markets.
	Assignment 1

	4: Research eBusiness processes used for specific functions to include supply chain management, customer relations management, marketing and payment systems.
	Project part A

	5: Assess a specific eBusiness application that includes the stages of information gathering, communication and transaction
	Project Part B

	6: Analyse the impact of eBusiness on an organisation using appropriate monitoring tools and performance indicators.
	Project part B

	7: Report on current legislation, protocols and standards for information and financial transfers relevant to eBusiness to include consumer and intellectual property legislation
	Assignment 2

	8:  Assess the security implications of eBusiness practices for networks and data to include issues of physical security, data integrity and system administration
	Assignment 2

	9: Evaluate good practice in relation to eBusiness social, environmental and ethical responsibilities.
	Assignment 2

	10: Appraise support services provided by agencies to include State, European Union and trade agencies for eBusiness platforms. 
	Project part A

	11: Design an eBusiness strategy for a specific business activity or sector.
	Project part B


11c.  
Guidelines for Assessment Activities

The assessor is required to devise assessment briefs and marking schemes for the project and assignments.  In devising the assessment briefs, care should be taken to ensure that the learner is given the opportunity to show evidence of achievement of ALL the learning outcomes. Assessment briefs may be designed to allow the learner to make use of a wide range of media in presenting assessment evidence, as appropriate. Quality assured procedures must be in place to ensure the reliability of learner evidence.
	Assignment  1
	20%

	The time taken to complete this assignment maybe between 3 and 4 weeks.

	Assignment 1

This assessment will provide evidence of Learning Outcomes 1, 2 and 3

The internal assessor will devise a brief that will allow the learner to 

· Research the development of eBusiness practices to include emerging eBusiness technologies and applications

· Appraise the main eBusiness strategies and technologies in current use to include business to consumer, business to business and business to government markets.

· Utilise a range of current eBusiness terms within the context of providing eBusiness solutions
Evidence for this assessment technique may take the form of written, oral, graphic, audio, visual or digital evidence, or any combination of these (select as appropriate). Any audio, video or digital evidence must be provided in a suitable format.

All instructions for the learner must be clearly outlined in an assessment brief  


	Assignment 2
	20%

	The time taken to complete this assignment maybe between 3 and 4 weeks.

	Assignment 2

This assessment will provide evidence of Learning Outcomes 2, 7, 8 and 9


The internal assessor will devise a brief that will allow the learner to 

· Report on current legislation, protocols and standards for information and financial transfers relevant to eBusiness to include consumer and intellectual property legislation
· Assess the security implications of eBusiness practices for networks and data to include issues of physical security, data integrity and system administration

· Evaluate good practice in relation to eBusiness social, environmental and ethical responsibilities.

· Utilise a range of current eBusiness terms within the context of providing eBusiness solutions

This section will provide guidelines for the assessor in devising their assessment instruments.

Evidence for this assessment technique may take the form of written, oral, graphic, audio, visual or digital evidence, or any combination of these (select as appropriate). Any audio, video or digital evidence must be provided in a suitable format.

All instructions for the learner must be clearly outlined in an assessment brief 


	Project
	60%

	The project can be carried out over a period of not less than 6 to 8 weeks. 

	This assessment will provide evidence of Learning Outcomes 4, 5, 6, 10 and 11
Learners will be required to investigate and analyse a topic appropriate to eBusiness within the context of the learners’ vocational area. 

Part A (4 and 10)

Part A of this project will include evidence that the learner has researched eBusiness processes used in supply chain management, customer relationship management, marketing and payment systems. This part of the project will also include evidence that the learner has evaluated support services provided by State, European Union and trade agencies for eBusiness platforms.

Part B (5, 6, 11)

Part B of this project will include evidence that the learner has designed an eBusiness strategy for a specific organisation. The strategy will include an introduction to the organisation, an analysis of current eBusiness activity and how it fits in with the organisation’s overall strategy.  The strategy will identify aims and objectives and include key performance indicators as well as implementation plans.  Learners will also refer to type of monitoring tools appropriate to measure success of such a strategy and discuss the impact the results might have. (In certain cases the students may have the opportunity to both design and implement the strategy and use appropriate monitoring tools)

This part of the project will also include evidence that the learner has assessed a specific eBusiness application in use by an organisation and discussed the stages of information gathering, communication and transaction. This may form part of the analysis stage of strategy design. 


12. Grading

Distinction: 
80% - 100% 

Merit:

65% - 79%

Pass: 

50% - 64%

Unsuccessful:
0% - 49%

At levels 4, 5 and 6 major and minor awards will be graded. The grade achieved for the major award will be determined by the grades achieved in the minor awards.

	eBusiness Studies

6N4485
	Learner Marking Sheet
Assignments X 2 40%


Learner’s Name: ________________________________
	Assessment Criteria
	MaximumMark
	LearnerMark

	Assignment 1
	
	

	Researched the development of eBusiness practices to include emerging technologies and applications
	8
	

	Appraised the main eBusiness strategies and technologies in current use

· Business to consumer 

· Business to Business

· Business to Government
	9
	

	Utilised a range of current eBusiness terms within the context of providing eBusiness solutions
	3
	

	Subtotal
	20
	

	Assignment 2
	
	

	Reported on 

· Current legislation relevant to eBusiness

· Intellectual property legislation as it relates to eBusiness

· Protocols and standards for information and financial transfers
	6
	

	Assessed the security implications of eBusiness practices 

· For networks and physical security

· Data integrity
· System administration
	6
	

	Evaluated good practice in relation to eBusiness

· Social responsibilities and ethical responsibilities

· Environmental responsibilities
	6
	

	Utilised a range of current eBusiness terms within the context of providing eBusiness solutions
	2
	

	Subtotal
	20
	

	Total Mark
	40
	


NO ROUNDING OF MARKS

The Assessor has signed the Summary Results Sheet to verify that the evidence presented in the attached portfolio is the work of the named learner and that the marks awarded here have been transcribed to the Summary Results Sheet

External Authenticator's Signature: ............................................................   Date: ...............................
	eBusiness Studies

6N4485
	Learner Marking Sheet
Project 60%


Learner’s Name: ________________________________
	Assessment Criteria
	Maximum Mark
	Learner Mark

	Part A

	Comprehensive description of eBusiness processes used in supply chain management, customer relations management, marketing and payment systems.
	10
	

	Detailed presentation with case study focusing on one of these processes and its application.
	10
	

	Evaluation of the support services provided by State, EU and trade agencies for eBusiness platforms
	10
	

	Subtotal:
	30
	

	Part B 

	eBusiness strategy design to include:

· Introduction to the organisation
· Analysis of a specific eBusiness application utilised by the organisation to include the stages of information gathering, communication and transaction.
	8
	

	· Identification of strategic aims and objectives for chosen organisation to include key performance indicators associated with the ebusiness application(s) that will be employed.

· Detailed description of how strategy will be implemented
	10
	

	· Clear identification and explanation of appropriate monitoring tools and Comprehensive analysis of the impact such monitoring tools have on future strategy development
	12
	

	
Subtotal
	30
	

	Total Mark
	60
	


NO ROUNDING OF MARKS

The Assessor has signed the Summary Results Sheet to verify that the evidence presented in the attached portfolio is the work of the named learner and that the marks awarded here have been transcribed to the Summary Results Sheet

External Authenticator's Signature: ............................................................   Date: ...............................
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