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Introduction
This programme module may be delivered as a standalone module leading to certification in a QQI minor award. It may also be delivered as part of an overall validated programme leading to a Level 5 QQI Certificate. 
The teacher/tutor should familiarise themselves with the information contained in Laois and Offaly ETB’s programme descriptor for the relevant validated programme prior to delivering this programme module.
The programme module is structured as follows:
	1. Title of Programme Module

	2. QQI Component Title and Code

	3. Duration in hours

	4. Credit Value of QQI Component

	5. Status

	6. Special Requirements

	7. Aim of the Programme Module

	8. Objectives of the Programme Module

	9. Learning Outcomes

	10. Indicative Content

	11. Assessment
a. Assessment Technique(s)
b. Mapping of Learning Outcomes to Assessment Technique(s)
c. Guidelines for Assessment Activities

	12. Grading

	13. Learner Marking Sheet(s), including Assessment Criteria


Integrated Delivery and Assessment
The teacher/tutor is encouraged to integrate the delivery of content where an overlap between content of this programme module and one or more other programme modules is identified. This programme module will facilitate the learner to develop the academic and vocational language, literacy and numeracy skills relevant to the themes and content of the module. 

Likewise, the teacher/tutor is encouraged to integrate assessment where there is an opportunity to facilitate a learner to produce one piece of assessment evidence which demonstrates the learning outcomes from more than one programme module. The integration of the delivery and assessment of level 5 Communications and level 5 Mathematics modules with that of other level 5 modules is specifically encouraged, as appropriate. 

Indicative Content
Indicative content in Section 10 does not cover all teaching possibilities. The teacher/tutor is encouraged to be creative in devising and implementing other approaches, as appropriate. The use of examples is there to provide suggestions. The teacher/tutor is free to use other examples, as appropriate. The indicative content ensures all learning outcomes are addressed but it may not follow the same sequence as that in which the learning outcomes are listed in Section 9. It is the teacher’s/tutor’s responsibility to ensure that all learning outcomes are included in the delivery of this programme module.
Title of Programme Module
Retail Display
Component Name and Code 
Retail Display 5N1861
in Hours
150 Hours (typical learner effort, to include both directed and self directed learning)
Credit Value
15 Credits 
Status
This program module  may be compulsory or optional within the context of the validated Retail Practice 5M2105 program, please refer to section 8 of the Certificate Specification for Retail Practice. 
Special Requirements
None here
Aim of the Programme Module
This programme module aims to provide a learner with personal knowledge, skills and ability to display products in a retail environment efficiently.
Objectives of the Programme Module
· To facilitate the learner to appreciate the importance of good presentation and merchandise skills.
· To explore with the learner the practicalities and the theory of visual merchandising and display.
· To enable the learner to plan and prepare for the creation of a safe and secure display.
· To assist the learner to develop the academic and vocational language, literacy and numeracy skills related to Retail Display through the medium of the indicative content.
· To enable the learner to take responsibility for his/her own learning.
1. 
Learning Outcomes of Level 5 Retail Display 5N1861

Learners will be able to:

1. Interpret key terminology and features in relation to display and presentation of products for sale in the retail environment.
2. Examine the key principles and theories relating to merchandising and product display design.
3. Analyse the characteristics of a range of materials and retail display components available to the retail sector.
4. Analyse the impact of a range of factors on the design of a retail display to include customer needs, retail ethics, location, type of goods, stock rotation and retail environment.
5. Analyse key legislation in relation to retail display to include public liability, sale of goods and consumer rights.
6. Evaluate the use of lighting and background colour in merchandising.
7. Discuss the impact of marketing and branding on retail display.
8. Analyse the health and safety implications of a retail display.
9. Suggest health and safety initiatives aimed at improving safety in relation to a retail display.
10. Design a retail display to include appropriate materials and construction.
11. Create a thematic display relevant to a specific retail context and product.
12. Employ the use of a range of graphics to communicate pricing and offers to customers of a retail outlet.
13. Assess the impact of security considerations on the design of a retail display.
14. Assess the suitability of various locations within a retail unit for positioning of product displays.
15. Suggest suitable display types for a range of retail contexts to include self-service, self-selection and personal service.

Indicative Content 
This section provides suggestions for programme content but is not intended to be prescriptive. The programme module can be delivered through classroom-based learning activities, group discussions, one-to-one tutorials, field trips, case studies, role play and other suitable activities, as appropriate.

1. Facilitate the learner to interpret key terminology in relation to retail display and presentation of products for example:
· Merchandising
· Branding & Corporate Identity
· Types of retail sectors
· Types of product display
· Interior Layout & Principles of organising space
· Retail Display 
· Design Plan

2 Facilitate the learner to examine the key principles and theories relating to merchandising for each retail sector with the option to include the online sector if required 
· for example: focus on the merchandising principles of a well-known retailer
Examine the key principles and theories of product display design 
· For example: by identifying different approaches to product display including design plan examining well know and local retailers.
3. Facilitate the learner to analyse the characteristics of a range of materials such as: timber, steel, glass, laminate, vinyl and rubber textiles, concrete, canvas, terrazzo, quartz, paints, wallpapers, stone, slate, marble, ceramic.

4. Facilitate the learner to analyse the characteristics of retail display components for example: 
· architecture and shop front
· interior schemes and structures for example, point of sale, end of line, window display, shop front
· wall, ceiling and floor finishing’s
· fixture and fittings such as wall fixtures, mid floor fixtures and fastenings
· lighting climate and sound
· 
5 Facilitate the learner to analyse the impact of a range of factors on the design of a retail display to include:
· customer needs
· retail ethics
· location
· type of goods
· stock rotation 
· retail environment
6. Facilitate the learner to analyse key legislation in relation to retail display to include for example:
· Public Liability Insurance
· Sale of goods and Supply of services Act
· Small Claims Court
· Be familiar with Consumer Rights

7. Facilitate the learner to evaluate the use of lighting in merchandising for example 
· identifying the principles of lighting
· identifying the use of accent lighting
· task and feature lighting
· ambient lighting
· light fittings such as: led low voltage, down lighters, fluorescent and track lights

8. Facilitate the learner to evaluate the use of background colour by:
· exploring basic colour theory
· analysing the psychology of colour
· exploring colour schemes that use tints, shades and tones etc. 
· exploring colour harmonies etc. 

9 Facilitate the learner to discuss the impact of marketing for example: 
· being aware of product, price, promotion, place and packaging, 
· analysing the impact of branding on retail display

10 Facilitate the learner to analyse the health and safety implications of a retail display.

11 Facilitate the learner to suggest health and safety initiatives aimed at improving safety in relation to a retail display such as the exploring Safety Health and Welfare at Work Act 2005.

12 Facilitate the learner to design a retail display to include appropriate materials and construction.
1. 
13 Facilitate the learner to create a thematic display relevant to a specific context and product for example: 
· permanent or temporary display
· display related to any retail sector
· display related to any part of the shop such as window display, point of sale, local market, pop up shop or online

14 Facilitate the learner by employing the use of a range graphics for example: 
· posters
· banners
· fliers
· vehicle graphic displays
· exterior building signs
· digital signs to communicate advertising, pricing and offers to customers of a retail outlet

15 Facilitate the learner to assess security considerations and evaluate the impact of these security considerations of a retail display for example 
· Research security systems
· damage to stock
· poor representation of stock etc.

16 Facilitate the learner to assess the suitability of a various locations within a retail unit for positioning of product displays.
17. Facilitate the learner to suggest suitable display types for a range of retail contexts to include:
· self service
· self selection
· personal service

11. Assessment
11a.	Assessment Techniques
Project			70%
Assignment		30%

11b.	Mapping of Learning Outcomes to Assessment Techniques
In order to ensure that the learner is facilitated to demonstrate the achievement of all learning outcomes from the component specification; each learning outcome is mapped to an assessment technique(s). This mapping should not restrict an assessor from taking an integrated approach to assessment.

	Learning Outcome
	Assessment Technique

	1. Interpret key terminology and features in relation to display and presentation of products for sale in the retail environment
	Assignment

	2. Examine the key principles and theories relating to merchandising and product display design
	Assignment

	3. Analyse the characteristics of a range of materials and retail display components available to the retail sector
	Project

	4. Analyse the impact of a range of factors on the design of a retail display to include customer needs, retail ethics, location, type of goods, stock rotation and retail environment
	Project
Assignment

	5. Analyse key legislation in relation to retail display to include public liability, sale of goods and consumer rights
	Assignment

	6. Evaluate the use of lighting and background colour in merchandising
	Assignment
Project

	7. Discuss the impact of marketing and branding on retail display
	Project

	8. Analyse the health and safety implications of a retail display
	Project

	9. Suggest health and safety initiatives aimed at improving safety in relation to a retail display
	Project

	10. Design a retail display to include appropriate materials and construction
	Project

	11. Create a thematic display relevant to a specific retail context and product
	Project

	12. Employ the use of a range of graphics to communicate pricing and offers to customers of a retail outlet

	Assignment
Project

	13. Assess the impact of security considerations on the design of a retail display
	Project

	14. Assess the suitability of various locations within a retail unit for positioning of product displays
	Project

	15. Suggest suitable display types for a range of retail contexts to include self service, self selection and personal service
	Assignment



11c.  	Guidelines for Assessment Activities

The assessor is required to devise assessment briefs and marking schemes for the Project and Assignment.  In devising the assessment briefs, care should be taken to ensure that the learner is given the opportunity to show evidence of achievement of ALL the learning outcomes. Assessment briefs may be designed to allow the learner to make use of a wide range of media in presenting assessment evidence, as appropriate. Quality assured procedures must be in place to ensure the reliability of learner evidence.

	Project

	70%

	The internal assessor will devise a project brief that requires candidates to demonstrate their understanding and application of concepts in retail display in their vocational area.

The project brief will focus on a broad range of specific learning outcomes and will require candidates to research, plan and construct a retail display applying a range of techniques e.g. graphics, colour etc.

Evidence presented will include:
· an outline of the selling positions and areas for display
· the display plan with supporting explanation e.g. colour, graphics, accessories used
· the completed display or equivalent.

Evidence for this assessment technique may take the form of written, oral, graphic, audio, visual or digital evidence, or any combination of these.  Any audio, video or digital evidence must be provided in a suitable format.

All instructions for the learner must be clearly outlined in a project brief.



	Assignment

	30%

	The internal assessor will devise a brief that requires candidates to produce evidence that demonstrates an understanding and application of a range of specific learning outcomes.

Candidates are required to investigate topic(s) appropriate to
retail display and/or merchandising e.g.
· displays applicable to different merchandising or retail situations
· the effect of colour in merchandising and display
· the use of accessories and fittings in displaying merchandise

Evidence for this assessment technique may take the form of written, oral, graphic, audio, visual or digital evidence, or any combination of these. Any audio, video or digital evidence must be provided in a suitable format.
All instructions for the learner must be clearly outlined in an assignment brief




 Grading
Distinction: 	80% - 100% 
Merit: 		65% - 79%
Pass: 		50% - 64%
Unsuccessful: 	0% - 49%

At levels 4, 5 and 6 major and minor awards will be graded. The grade achieved for the major award will be determined by the grades achieved in the minor awards.
	Retail Display
5N1861

	Learner Marking Sheet
Project 70%
Assignment 30%



Learner’s Name: ________________________________		
	Assessment Criteria

	MaximumMark
	Learner
Mark

	Project

Research and Planning
· selling positions and areas for display appropriately identified
· appropriate theme chosen for display
· the display plan appropriately completed

Implementation
· the display appropriately constructed in line with planning
· effective use of a range of techniques e.g. materials, lighting, graphics
· the display mounted/constructed with appropriate
considerations to safety and security requirements

	


10
10
10


10
20

10
	

	Subtotal
	70
	

	Assignment

· relevant information appropriately presented
· ideas clearly developed and relevant examples provided in
relation to the chosen topic
· comprehensive evaluation and appropriate conclusions drawn

	
10
10
10
	

	Subtotal
	30
	

	
Total Mark 
	
100
	



NO ROUNDING OF MARKS

The Assessor has signed the Summary Results Sheet to verify that the evidence presented in the attached portfolio is the work of the named learner and that the marks awarded here have been transcribed to the Summary Results Sheet


External Authenticator's Signature: ............................................................   Date: 
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